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Profits Publishing, United States, 2010. Paperback. Condition: New. Language: English . Brand New
Book ***** Print on Demand *****.What most individuals and institutions in more economically
advanced societies often do is to engage in businesses and make money in developed countries as
investors and entrepreneurs, then, promote or engage in various charitable endeavours in
developing countries as philanthropists. Although, this is approach not entirely wrong, however, it
does not genuinely support long-term sustainable development of poor countries and their citizens.
This book says that all development stakeholders interested in assisting poor people escape poverty,
should first do business with the poor - via investments and enterprises, so that all or part of the
profits generated locally from the business engagements with the poor should then be directed
towards charitable projects. This book is about transforming SMEs (small and medium enterprises)
into GPCs (global prosperity companies), through building the foundation of most SMEs in housing
investments and ensuring that the housing assets are traded on the Internet. These steps are
necessary for building the foundation of the world s wealth and promoting global partnership for
development. These procedures also ensure that people have access to jobs, decent shelter,
medicine, food, water,...
READ O NLINE
[ 6.5 MB ]

Reviews
Great eBook and useful one. it was actually writtern really completely and useful. You are going to like the way the article writer publish this publication.
-- Pr of. Er nestine Ema r d
This publication is definitely worth getting. I actually have go through and so i am sure that i will gonna read through again yet again later on. I am just
quickly can get a satisfaction of looking at a created pdf.
-- Ha ilee Ar mstr ong I
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